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Future of OTAs
Upcoming Releases and Development Trends
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Lorem IpsumDiscounting and 
Promotions
Leveling the playing field1
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Why
Shared Interest

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Donec urna ligula, aliquam in porttitor sit amet, dapibus 
eget purus. Quisque hendrerit ut ipsum ac fermentum. Nam 
non ipsum diam. Ut a malesuada sem.

● Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec urna ligula, aliquam in porttitor sit amet, 
dapibus eget purus. 
○ Quisque hendrerit ut ipsum ac fermentum. 

■ Nam non ipsum diam. Ut a malesuada 
sem.

● Reduces cancellations: Discounted reservations are less likely 
to be canceled due to stricter cancellation policies, limited booking 
windows, or the perceived exclusivity of the offer.

● Increases revenue: Helps generate income from off-season 
periods and inventory that might otherwise go unsold.

● Targets specific audiences: Appeals to particular customer 
segments with tailored offers.

Channel Interest
● Branding: Builds brand loyalty through promotional bookings.
● Acquisition ROI: Boosts first-time conversion rates

PM Interest

● Boosts visibility: Discounted listings are prioritized by channels.
● Outperform competitors: Gains a competitive edge in attracting 

both travelers and owners.
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Track Development

● API developments

● Airbnb standard pricing

● VRBO standard pricing

● BDC discounts

● Channel promotions centralized 
management

Channel Development

● VRBO discounts and promotions API
○ Last Minute & Early Bird
○ LOS Discount
○ Mobile deals

● Marriott discounts and promotions API
○ Last Minute & Early Bird
○ Seasonal
○ LOS Discounts

New Developments

Existing Developments

● Airbnb discount and promotion APIs
○ Last Minute & Early Bird
○ LOS Discounts
○ Seasonal discounting

● Booking.com promotions API
○ Basic, Early and Late Deals
○ Open or Secret Deals
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Lorem IpsumLoyalty Programs
Owning the Traveler2
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Why
66% of travelers are members of a loyalty program

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Donec urna ligula, aliquam in porttitor sit amet, dapibus 
eget purus. Quisque hendrerit ut ipsum ac fermentum. Nam 
non ipsum diam. Ut a malesuada sem.

● Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec urna ligula, aliquam in porttitor sit amet, 
dapibus eget purus. 
○ Quisque hendrerit ut ipsum ac fermentum. 

■ Nam non ipsum diam. Ut a malesuada 
sem.

● 83% feel it’s important to book with a brand 
where they are a loyalty member.

● Top reasons U.S. travelers are interested in 
loyalty programs:

○ 74% Price discounts

○ 68% Gaining points or cash rewards for 
future travel

○ 58% Complimentary upgrades

● Rebooking costs are 50% to 90% lower than 
cost of acquisition of new travelers
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Expedia/VRBO - OneKey Card

● Up to 3% in OneKeyCash on 
purchases to spend across 
Expedia, Hotels.com, and 
Vrbo

Booking.com Genius

● Repeat traveler program
● As more bookings made 

perks increase
● Increased traveler levels see 

les cancellations, longer 
stays and increased booking 
windows

Navigating Guest Loyalty 

Marriott Bonvoy

● Traditional points system
● Over 200 million members, 

world's largest hotel loyalty 
program
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Leaning In
Use loyalty programs to your advantage

Know the members

● Use Track contact 
tags to track who is a 
member of various 
programs. 

● Use mailing lists to 
target travelers with 
your channel listings 
during promotions

Know the programs

● For direct site 
abandonment, use 
programs to 
recapture travelers 

● Match perks and 
offers

● Participate in offers 
on channels
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Lorem IpsumContent 
Improvements
RIP ARRI Tendencies 3
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Why
Content is king

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Donec urna ligula, aliquam in porttitor sit amet, dapibus 
eget purus. Quisque hendrerit ut ipsum ac fermentum. Nam 
non ipsum diam. Ut a malesuada sem.

● Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec urna ligula, aliquam in porttitor sit amet, 
dapibus eget purus. 
○ Quisque hendrerit ut ipsum ac fermentum. 

■ Nam non ipsum diam. Ut a malesuada 
sem.

● Websites that regularly update their blogs see 55% more traffic than those that 
do not. (HubSpot)

● Listings with more than 20 photos receive 150% more engagement than those 
with fewer visuals. (Airbnb)

● OTAs with complete and engaging descriptions experience 20% higher booking 
rates than those with minimal content. (Expedia Group)

● Travelers spend 53% of their time on travel sites evaluating content, such as 
descriptions, reviews, and images. (Expedia Group)

● 75% of users judge a company’s credibility based on its website design and 
content flow. (Stanford University)

● 74% of travelers say they are more likely to book if content is well-organized and 
easy to navigate. (Expedia Media Solutions)

● Properties with localized content see 12% higher booking rates than those with 
generic descriptions. (Phocuswright)

● Improving content clarity and flow can reduce abandonment rates by up to 35%.

● Rich content (detailed descriptions, multimedia, and traveler tips) improves 
conversion rates by 30%. (Google Travel)

● Listings with complete content (photos, descriptions, amenities) generate 
15-20% more revenue than incomplete ones. (Airbnb)
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Coming  Developments
TRACKing the development 

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec urna ligula, aliquam in porttitor sit amet, 
dapibus eget purus. Quisque hendrerit ut ipsum ac 
fermentum. Nam non ipsum diam. Ut a malesuada 
sem.

● Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Donec urna ligula, aliquam in 
porttitor sit amet, dapibus eget purus. 
○ Quisque hendrerit ut ipsum ac 

fermentum. 
■ Nam non ipsum diam. Ut a 

malesuada sem.

● VRBO Property Capabilities
○ GraphQL content updates
○ Seasonal cancellation policies
○ New listings <24 hours

● Booking.com CAPI
○ CAPI: Modular updates, allows for 

simplification and reliability
○ Home foundational: contracting, licences, 

host profile, house rules
● Whimstay

○ Self Serve Onboard, complete onboarding in 
minutes 

○
●
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Lorem IpsumPayments
Smoothing the friction4
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Why

A streamlined payment process reduces booking time by 
37%, leading to 25% more completed transactions. 
(Akamai)

● Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Donec urna ligula, aliquam in porttitor sit amet, 
dapibus eget purus. 
○ Quisque hendrerit ut ipsum ac fermentum. 

■ Nam non ipsum diam. Ut a malesuada 
sem.

● Consistent experience
● Access to OTA programs and 
● Expanded payment methods and localization
● Clear accounting
● Lower fraud and chargeback risk
● Expanded payment methods and localization
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Recent and Future 
Development
Solutions to assist both the traveler and PMS with OTA payments

● Payments by VRBO
○ Loyalty access
○ Vrbo, Expedia, Expedia Group Private Label 

● HVMI payouts
○ Integrated solution 

● Booking.com Payments Clarity Package
○ New to BDC, already integrated in Track

● Airbnb Monthly Payout Records
○ Integration with payments endpoint

● Whimstay payments
○ Fully integrated net commission payment solution 




